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FOR IMMEDIATE RELEASE

‘ITO America’ Confirms Robert Carter, FedEx, to be
Highlighted in Upcoming Issue

April 14, 2008- ‘ITO America’ continues to be the most successful I.T. publication in its class. The ITO mission is driven to
deliver top-line technology issues that CIO’s strive to stay ahead on and the content of the upcoming June issue will
further support that goal. ITO is proud to confirm that Robert Carter, Executive Vice President and Chief Information
Officer, FedEx, will be featured in the Q2 issue of the magazine.

“Robert Carter is a name in L.T. everybody knows. FedEx have made significant innovative changes throughout their I.T.
and divisional businesses for many years and Bob has been steering the ship in the right direction,” said Glenn Willis,
Publisher-in-Chief, ‘ITO America’.

Carter is also a seasoned a veteran of FedEx's technology with years of .T. experience under his belt. He took on the
positions of Executive Vice President and Chief Information Officer in January 2007 and also wears the hat of CEO,
FedEx- Kinko’s. Carter is a member of the five-person Executive Committee, which plans and executes the corporation’s
strategic business activities and some key responsibilities include setting technology direction as well as the
corporation’s key applications/technology infrastructure.

Some of Carter’s professional awards include: Information Week Chief of the Year Award (2000, 2001, and 2005) as well
as InfoWorld Chief Technology Officer of the Year (2000). Robert Carter has been recognized for expanding FedEx's e-
commerce efforts to an international level and led several other major moves into next-generation technologies that
enrich the company's electronic connections to its customers.

As far as other content to be present in the June issue of ‘ITO America’, Glenn Willis assures an extensive level of hard-
hitting Business Technology issues such as Web 3.0, Green I.T. and with a specific focus on I.T. Innovation this plans to
be one of the best yet.

‘ITO continues to be the one place a CIO can turn to, to gather useful information from their peers on the most up to
date topics and issues that keeps them awake at night’ said Willis in a further statement.’

About FedEx

FedEx Corp. provides customers and businesses worldwide with a broad portfolio of transportation, e-commerce and
business services. With annual revenues of $37 billion, the company offers integrated business applications through
operating companies competing collectively and managed collaboratively, under the respected FedEx brand.
Consistently ranked among the world’s most admired and trusted employers, FedEx inspires its more than 290,000
employees and contractors to remain absolutely, positively focused on safety, the highest ethical and professional

standards and the needs of their customers and communities.
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ITO America

ITO America is part of the BIR division owned and operated by CDM Media. Released on a four times-yearly basis; ITO
strategically works with CIO's, analysts and thought leaders to create unique and diverse ways of bringing the latest IT
trends and strategies to the business people that matter. Working within four editorial pillars of technology innovation,
technology leadership, corporate strategy & executive peer to peer views, ITO is able to cultivate a disciplined editorial
calendar that creates forward thinking innovation.
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